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Tém tat bang tiéng Viét:

Cac phuwong thirc Marketing truyén thdng dang dan tré nén 16i thdi va it hiéu qua. Khach hang ngay nay
khéng con bi thu hat va tin twdng nhiéu vao nhirtng kénh Marketing d6 nira. Thay vao do, Marketing bang
cac phwong tién Internet da va dang tré thanh moét xu hwéng tat yéu. Vi 18 d6 cac mod hinh kinh doanh sé co
nhiéu ap lwc canh tranh hon bao gi& hét va budc phai cé phwong phap marketing hiéu qua hon dé sinh ton.
Social Wifi Marketing (khi ngwoi dung truy cap Wifi mién phi, quéng cao sé hién thi trén thiét bj di dong trong
thoi gian chd dang nhap Wifi) cé thé xem la mét gidi phap tinh hubéng hivu hiéu. Dé tai nghién ctu nay nham
muc dich tim ra dwoc nhitng mé hinh kinh doanh phiu hop dé ap dung Social Wifi Marketing, diéu kién ap
dung va céc yéu tb anh hwéng dén hiéu qua cia Social Wifi Marketing tai thi trworng Da Néng.
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qua; quang cao trén internet

Tém tat béng tiéng Anh:

Traditional marketing methods are gradually becoming obsolete and less effective. Nowadays customers are
no longer fascinated and much convinced by those marketing tools. Instead, Marketing through the Internet
has become an inevitable trend. As a result, business models are facing more competition than ever, which
entails the implementation of effective marketing methods for survival. SocialWifi Marketing (when users
access free Wifi, advertisements will be displayed on the screen of their mobile devices while waiting to log
into the Wifi) can be considered as an effective solution for the current situation. This research paper is
aimed at finding out the business models which are appropriate for the application of Social WifiMarketing,
conditions for the application, and factors influencing the effectiveness of Social Wifi Marketing in Da Nang
market. Accordingly, the research findings can help the business models to approach consumers more easily
without causing any irritation like other types of Internet advertising.
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