DO LUONG GIA TRI THWONG HIEU DUA VAO KHACH HANG: BIEU TRA THU'C TE TAI THI TRUONG
O TO VIET NAM

MEASURING CUSTOMER BASED BRAND EQUITY: EMPIRICAL EVIDENCE FROM THE AUTOMOBILE
MARKET IN VIETNAM

Tac gia: Nguyén Truwong Son, Tran Trung Vinh



