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Tém tét bang tiéng Viét:

Mé&ng Den Ia viing du lich ndm trong Quy hoach téng thé phat trién du lich Viét Nam dén ndm 2020, tam nhin dén
nam 2030 [2]. Mang Pen la dia diém du lich tiém nang va du,o’c chinh pha dau tw dén nam 2030 voi tléng‘ SO von
la 380 triéu USD [1]. Chinh vi vay nghién ctru nhirng nhan to6 anh hwcrng dén hai long clia du khach rat can thiét.
Bai viét nay trinh bay két qua ung dung mé hinh HOLSAT dwoc phat trién b&i Tribe & Snaith [8] nham danh gia
nhirtng cam nhan va ky vong cua du khach vé diém dén Mang Pen. Ky thuat phan tich dwoc st dung chd yéu la
kiém dinh t, phan tich phwong sai va d6 thi. Bai viét phan tich sw khac biét mirc do hai long theo tirng nhém dbi
twong khac nhau, phan tich méi quan hé gitra mirc d6 hai long va long trung thanh. Cudi cung bai viét d& xuét
mot ham y cho phat trién du lich Mang Den.
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Tém tét bang tiéng Anh:

Mang Den is one of the tourist areas in the general plan for development of Vietnam's tourism to the year 2020,
with a vision to the year 2030 [2]. It is a potential tourist destination which is invested until the year 2030 by the
Government with the total capital of $ 380 million [1]. Therefore, it is very essential to study the factors affecting
tourists’ satisfaction about Mang Den destination. This article presents the results of the application of HOLSAT
model developed by Tribe & Snaith [8] to assess the experiences and expectations of visitors for this destination.
The mainly analytic techniques used in this paper are t-test, analysis of variance and charts. The paper analyzes
the difference from target groups about the level of satisfaction; analyze the relationships between satisfaction
level and loyalty. Finally, the article proposes an implication for the development of tourism for Mang Den.
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