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Tém tét bang tiéng Viét:

Phat trién thwong hiéu nha phan phdi ban |& néi chung va phat trién cac hang héa mang thwong hiéu siéu thi ban
|& da va dang tr¢ thanh xu thé canh tranh manh mé cla céc td chirc kinh doanh ban 18. Nghién cru nay thyc hién
viéc phan tich qua trinh phat trién cac hang héa mang thudng hiéu COOPMART v¢&i cac chinh sach kinh doanh
cho pho hang hoa dac trwng nay. Trén co s& s dung téng hop céc phuong phap phan tich tinh hinh kinh doanh
va xtr ly y kién danh gia cua khach hang, rat ra nhirtng wu va nhugc diém cua viéc phat trién phé hang mang
thwong hiéu siéu thi. K&t qua nghién ctvu thé hién tinh chién lwoc cla siéu thj trong phat trién cac hang héa mang
thwong hiéu riéng, cho phép dé xuét cac gidi phap nhdm cai thién va phat trién cac hang héa mang thuwong hiéu
siéu thi mot cach hiéu qua.
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Tém tét bang tiéng Anh:

Developing brand retail distributors in general and the development of branded goods retail for supermarkets has
become the trend of the strong competition for organized retail business in the context of development trends of
modern distribution industry. On the basis of the theory of developed brand distributors, this study will analyze the
development of branded goods of the supermarket Coopmart with common policies for commodity trading
characteristics. On the basis of using synthetic methods of business analysis and process of feedbacks from
customers, drawn to the advantages and disadvantages of developing a common brand stores and supermarkets,
the study results show the strategy of development supermarkets with their own brand goods. This will enable us
to propose solutions to improving and developing branded merchandise stores efficiently.
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