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EXPERIMENT APPROACH
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Tém tét bang tiéng Viét:

An twong ban dau 1a nhirng trai nghiém rét quen thudc véi méi ngudi. Du ching ta gép g& mot nguoi [an dau tién
hay mua mét san pham ma&i, ching ta biét réng, ngay tir céi nhin dau tién, dau 6c cla chung ta da bi cudn hat
hodc 1a mudn vt bd nhanh chéng nhivng tim hiéu ;hém ve doi twgng. Tuy nhién, rat it cac nha nghién clru khai
thac khai niém nay trong marketing. Ngay ca khi an twong ban dau xuat hién hang ngay trong the gi¢i thuwong
mai, nhwng qua that khéng dé de do lweng khai niém nay. Do lwdng ndi dwgc xem nhw la mot phwong phap hiéu
qua va thich dang dé do lwdng &n twong ban dau. Phuong phap nay cho phép chung ta khang dinh réng an twong
ban dau ve san pham md&i dwoc hinh thanh ngay tlr 10s giay dau tién va mang dén cho chiing ta mét nhan thirc
toi thiéu vé san pham mai. Viéc xay dwng tién trinh thuc nghiém da dwoc thwc hién mét cach nghiém tuc trén
nhirng chiéc xe 6 t& mai dang trén dwéng thwong mai hda tai Viét Nam.

Tir khéa: an tuong ban dau; hiéu img dau tién; phan (g cadm xuc; phuong phép truc tiép; do luong néi.

Tém tat bang tiéng Anh:

"First impression" is for each of us a very common experience. When we meet people for the first time or when
we buy a new product, we know that our minds are attracted or repelled. However, very few researchers have
exploited this in Marketing. Even though this notion appears daily in the business world, it is not always easily
measured. The explicit measurement which is empirically used in this study is considered to be an efficient and
adequate method to measure the initial impression. This method allows us to affirm that the first impression of the
new products is formed during the first 10 seconds and then, it provides us with minimal perception of the product.
The process of the experiment was seriously carried out among new cars being commercialized in Vietham.
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