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Tém tét bang tiéng Viét:

Trén co' s& nghién ctru tinh hinh (ng dung marketing bang thw dién ti tai cac khach san trén dia ban TP. Hué
dwoc thyc hién dwya trén két qua dieu tra va thu thap so liéu tr 96 khach san (1 -5 sao), két qua chi ra rang
marketing bang thw dién tl cGa cac khach san van chi dirng lai @ mirc d6 (rng dung co ban va chwa tan dung
céc tinh nang wu viét trong viéc nang cao ty 1& dat phong va phan héi ctia khach hang. Diéu nay xuét phat tir bén
trong khach san la trinh dé nhan vién, ngan sach va co s& ha tang; va bén ngoai 1a cac yéu td tam Iy cua khach
hang. Ttr d6 ham y quan Iy va phat trién marketmg bang thw dién t& clia cac khach san phdi nhdm nang cao nhan
thirc vé tdm quan trong clia hinh thirc nay; nang cp co sé ha tang va cai thién trinh d6 nhan luc.

Ttr khéa: Email marketing; khach san; thanh phé Hué; du lich; truc tuyén

Tém tat bang tiéng Anh:

Based on the investigation into of the application of marketing via email at hotels in Hue city conducted through
surveys with data collected from 96 hotels (ranging from 1 to 5 stars), this paper indicates that email-marketing
application of Hue’s hotels still remains at the basic level and fails to take advantage of the preeminent features in
enhancing the reservation rate and customers’ feedback. The intrinsic reasons for this include the limitations of
staff’s professional ability, budget and infrastructure; the extrinsic reasons are the customers’ psychological
factors. From those, the implications for hotel management and development via email marketing are to raise the
awareness of the importance of this approach in upgrading infrastructure and improving manpower’s sKkills.
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