LUAN BAN VE CAC CONG CU PIEN T’ TRONG XUC TIEN THUONG MAI
ON THE USE OF ELECTRONIC TOOLS IN TRADE PROMOTION.
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Tém tét bang tiéng Viét:

Véi sy phat trién clia cdng nghé théng tin, vién thong va Internet, xtc

tién thwong mai theo phwong phap truyén thédng khéng con kha ndng tao nén nang
Iec canh tranh manh mé cho cac doanh nghiép nhw trwéc day. Xac tién thwong mai
théng qua website, cac phwong tién dién t& va mang vién théng gidp doanh

nghiép giam dwoc chi phi, nang cao hiéu qua gi6i thiéu sdn pham/dich vu va

tang cudng thiét 1ap mbi quan hé vai khach hang. Tuy nhién, hién nay sb lvong
cac doanh nghiép Viét Nam (*ng dung cac cong cu dién tt trong xuc tién thwong
mai van con han ché va chwa dat hiéu qua tét. Bai bao phan tich dac diém ciing
nhw nhirng loi thé khi tPng dung cac cdng cu dién td trong xuc tién thuong mai.

Qua do6 giup cac doanh nghiép Viét Nam co nhwng nhin nhan dung dan vé viéc van
dung cac céng cu nay trong chién lwoc phat trién kinh doanh tai doanh nghiép.

Tir khoa: xdc tién thuong mai; quang céo truc tuyén; marketing quan hé céng chung dién ti; xuc tién ban
dién t&r; marketing dién tor truc tiép.

Tém tét bang tiéng Anh:

With the development of information technology, telecommunications and the

Internet, trade promotion in traditional ways can no longer enhance corporate competitiveness
as before. Promotion using websites, electronic media and telecommunication

networks helps to reduce costs, improve the efficiency in marketing products/

services and establish stronger relationships with customers. However, the number

of Vietnamese businesses applying electronic promotional tools is still

limited. This paper analyzes the characteristics and advantages of the

application of electronic promotional tools. This may help Viethamese

businesses realize good implications of electronic promotional tools, and

apply them in their strategic and operational activities.
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