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FACTORS AFFECTING CONVERSATIONAL OPENINGS IN ENGLISH AND VIETNAMESE
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Tém tét bang tiéng Viét:

Nguwoi Viét thwong gap rat nhiéu khé khan trong giao tiép bang tleng anh, dac biét khi m& dau hoi thoai. Dé giup
ho vuwot qua nhung van dé nay, bai bao nhdm tim ra nhirng diém gidng va khac nhau cua nhu’ng yéu t6 anh
hwéng dén mé dau hoi thoai. Day Ia mét phan tich dbi chiéu, st dung phwong phap dinh lwong va thu thap tai
liéu qua bang cau hdi. Bai bao da tim ra mdt so két luan dang chu y: (1) Ngwdi Anh chd ddng bat chuyén hon
nguoi Viét; (2) khi bt chuyén, ngudi anh chi quan tam tdi sw quen biét nhwng ngudi Viét con can nhac tdi gioi
tinh, tudi va dia vi xa hoi; (3) khac nguoi Viét, ngudi Anh khong thich bat chuyén trong mét sé tinh hubng dac
biét; (4) ca hai nhdm déu bat chuyén dé tré nén hoa ddng va than thién, ngoai ra ngudi Viét con xem day la mot
co hdi dé hoc tap; (5) ngwdi Anh kho tim chil d& va so 1am phién nguwdi khac con ngudi Viét lai gap rac rdi trong
cach dién dat.

Tir khoa: MG dau héi thoai; nhing yéu té mé déu hoi thoai; phan tich hoi thoai; nhiing yéu t6 hdi thoai; héi
thoai tiéng Viét; hdi thoai tiéng Anh.

Tém tét bang tiéng Anh:

The Vietnamese often confront countless obstacles when communicating in English, especially in opening a
conversation. In view of helping learners of English overcome these difficulties, this article aims at finding out
similarities and differences in elements which exert influence on conversational openings by the English and the
Vietnamese. As a contrastive analysis, the article restores the quantitative method to collect data by conducting a
survey questionnaire. From the statistics and analysis, some significant and practical conclusions are reached:(1)
the English are more active in approaching others than the Vietnamese; (2) when choosing a partner for
conversational openings, the English only pay attention to familiarity while the Vietnamese regard lots of issues
related to familiarity, gender, age and social status; (3) The English seem to be more reluctant to begin a
conversation in particular situations than the Vietnamese; (4) both of them think of conversational openings as a
way to be more social and friendly and particularly, the Vietnamese also learn and benefit from this process; (5)
while the English often lack topics for talking and are afraid of interfering others’ privacy; the Vietnamese mainly
lack ways to attract others’ attention.
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