MO HINH LIEN KET GIGA NHA PHAN PHOI VA CAC NHA SAN XUAT TRONG PHAT TRIEN THUONG
HIEU RIENG - TRUONG HOP SIEU TH| COOPMART.

MODEL LINKS DISTRIBUTORS AND MANUFACTURERS IN PRIVATE BRAND DEVELOPMENT - THE
CASE OF COOP-MART SUPERMARKET.

Tac gia: Bang Van My*

Tém tét bang tiéng Viét:

Bai nghién ctru nay nham muc dich chi ra mo hinh lién két gitra nha phan phéi va cac nha san xuét trong phat
trién thwong hiéu riéng - hinh thirc tao phd hang mang tén siéu thi. Bang hinh thirc nghién ctu tinh hudng tai hé
thdng siéu thi coopmart, qua trinh thu thap div liéu va phdng van cac nha quan ly cla siéu thi cho phép phan tich
danh gia qua trinh phat trién cac hang héa mang thwong hiéu riéng cla siéu thi. Trén co s& do, nghién ctu tap
trung phan tich qua trinh phat trién mdi lién két gitra siéu thi va cac nha san xuét nhdm phat trién cac hang hda
mang thuong hiéu riéng cla siéu thi. K&t qua nghién cru 1 co s& va tién dé cho phép dinh hwéng phat trién méi
lién két gitra cac nha san xuét va cac nha phan phéi néi chung.

Tir khéa: sén xuét; phén phéi: lién két; hop tac; hang nhan riéng

Tém tat bang tiéng Anh:

This paper aims to indicate patterns of association between distributors and manufacturers in developing their own
brands. In the form of case studies at the supermarket Coop-mart, the process of data collection and interviews
with managers of store allows analyzing and assessing the development of products with the own brand of the
supermarket. On this basis, the study focuses on analyzing the development of linkages between supermarkets
and manufacturers to develop the own brand goods of the supermarket. The research results are the basis and
premise to orient the links between manufacturers and distributors in general

Key words: production; distribution; association; partnership; private label goods
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