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Tém tét bang tiéng Viét:

Ngay nay, nganh cong nghiép du lich, dac biét la kinh doanh khach san dang phat trién manh mé. D@ liéu khach
hang Iwu tra tai khach san dwoc Iwu trle chira rat nhiéu tri thiee gia tri. Tuy nhién, di¥ liéu nay lai khéng dwoc khai
thac triét d&. Trong khi d6, cac nha quan tri khach san dang rat can dwoc hd tro vé van dé chdm séc khach hang,
dwa ra chinh sach tdi wu trong quan ly tlr nhikng tri thirc cé dworc néu div liéu clia khach hang dwoc khai thac va
st dung hiéu qua. Bai bao tap trung nghién clru k§ thuat phan cum va luat két hop trong khai pha dir liéu d& phan
tich di¥ liéu khach hang Iwu tru tai khach san, gilp cac nha quan tri cé thé nam dwoc dac diém khach hang va
dwa ra dwoc cac quyét dinh kinh doanh hop ly. Trén co s& cac tri thivc phat hién dwoc, mot giao tiép trén nén
web duwoc xay dung dé& ngudi dung sir dung céc tri thirc ndy vao phan tich di liéu khach hang s dung dich vu
khi Iwu tra tai khach san.
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Tém tat bang tiéng Anh:

- Nowadays, tourism industry, especially hospitality business has been developing strongly. Customer information
saved in hotels contains much valuable knowledge. However, this data has not been exploited thoroughly.
Meanwhile, the hospitality business managers are yearning for being supported in customer service to make
optimal policies on hotel management from the knowledge if the data has been exploited and used effectively. This
paper focuses on studying clustering technique and association rule in data exploitation to analyse customer data
in hotels to help the managers understand customer characteristics and make better decisions in business.

Based on the knowledge discovered, the research group also builds an interface on a web platform to help users
use that knowledge for analysing data of customers using hotels services
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