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Tém tét bang tiéng Viét:

Bai bao nay nham xac dinh cac nhan t6 anh huwdng dén gia tri cdm nhan clia khach hang vé siéu thj trén dia ban
thanh phd Da Nang. D liéu khao sat trén 150 khach hang thuéng xuyén clia cac siéu thi thong qua bang cau héi,
sau dé sé dwoc phan tich bang phdn mém SPSS. Két qua phan tich chi ra 5 nhan t6, bao gdbm “Gia c&”, “Thai do
nhan vién”, “Khéng gian siéu thi’, “Co s& vat chat”, “Sw tin cay” dwoc cho 1a cé c6 anh hudng dén gia tri cam
nhan khach hang vé siéu thi. Trong dé, yéu t6 “Co s& vat chat” anh hwdng manh nhét, it nhat 1a “Khéng gian siéu
thi”. Twr két qua nghién clru, bai bao dé xuét cac ham y gidi phap gia tang gia tri cdm nhan cla khach hang vé cac
siéu thi tai Pa Nang.
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Tém tat bang tiéng Anh:

This article aims to identify factors that influence consumers’ perception value of supermarkets in Da Nang. Data
is collected from 150 consumers who are frequent customers of supermarkets via questionnaires which are then
analyzed by means of SPSS software.The results point out five factors that are considered to affect consumers’
perception value of the supermarket including: “Prices”, “Staff’'s attitude”, “Supermarket space”, “Facilities,
“Trust”.Particularly, "Facilities" has the strongest influence on consumers’ perception value and the least strong is
“Supermarket space”. Based on the research findings, the article also provides several suggestions to increase
customers’ perception value of supermarkets in Da Nang city.

Key words: consumers' perception value;; supermarket;factors; analysis for discovery;, DaNang



