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Tém tét bang tiéng Viét:

Phat trién dich vu ngan hang dién t& néi chung va dich vu Mobile banking ndi riéng la dinh hwdng va xu thé tat
yeu cula cac ngan hang trong thoi dai hdi nhap kinh té quoc té hién nay. Mobile banking d@ mang da mang lai
nhirng lgi ich dang ké cho khach hang nhw sw thuan tién, nhanh chéng va chinh xac cua giao dich. Tuy nhién, &
Viét Nam néi chung va & Da Nang ndi riéng, dich vu nay van chwa nhan dwoc sw quan tam va st dung rong rai
cla khach hang. Trong pham vi bai bao nay, nhém tac gid st dung mé hinh UTAUT lam nén tang ly thuyét va dé
xuét thém yéu t6 “Sw tin cdy cdm nhan” cung v&i cac nhan té “Hiéu qua mong doi”, “N& lwc mong doi”, “Anh
hwéng clia xa hoi”, Cac diéu kién thuan tién” d& nghién ciu cac nhan td anh huwéng dén y dinh st dung dich vu
Mobile banking ctia khach hang tai Da Nang.
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Tém tét bang tiéng Anh:

Developing electronic banking services in general and Mobile banking services in particular is an orientation and
inevitable trend of banks in times of international economic integration today. Mobile banking has brought about
substantial benefits to customers like convenience, fast and accurate transactions. However, in Vietnam in
general and in DaNang in particular, this service has not received much attention and has not been widely used by
customers. Within the scope of this paper, the authors use the UTAUT model as a theoretical foundation and
suggest more elements such as " Perception Credibility ", " Expected effect ", "Expected Efforts", " Influence of
society ", Favorable conditions" to study the factors that influence the intention to use the Mobile banking service
of customers in DaNang.
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