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Tém tét bang tiéng Viét:

Nam bét xu hwéng tng dung céng nghé thong tin trong kinh doanh, cac ngan hang thwong mai da cho ra doi va
phat trién dich vu Intemet banking. Trén thé gi&i, dich vu Intemet banking da rét phat trién va mang lai nhiéu loi
ich cho nguoi st dung. O Viét Nam dich vu nay con méi mé va chwa nhan dwoc nhidu sy quan tam cla khach
hang. Muc tiéu cda nghién ctru la xac dinh cac yéu td dong co khién khach hang Iua chon va st dung Internet
Banking tai Viét Nam, tw d6 giup cac ngan hang c6 nhirng chinh sach nham phat trién dich vu nay. Can Cw trén
phuang phap nghlen ctru dinh tinh va cac nghién ctru trén thé gidi, tac gia dé xuat mé hinh nghién ctru gom co7
bién s déng co s dung dich vu Internet banking gdbm: Hru ich cdm nhan, tinh twong hop, chi phi, gidm ri ro,
tinh linh d@ong, dac thu céng viéc, sw quan tam.
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Tém tét bang tiéng Anh:

Grasping the trend of information technology applications in business, commercial banks have launched and
developed Internet banking services. Worldwide, the Internet banking service has developed and brought about
many benefits to its users. In Vietham this service is new and has not received much attention from customers.
The objective of the study is to identify factors that motivate customers to choose and use the Internet Banking in
Vietnam, thus helping banks to have policies to develop this service. Based on qualitative research methods and
the research in the world, the authors propose a study model including 7 motivation variables of using Internet
banking service namely perception effect, interoperability, cost, risk reduction, flexibility, work characteristics,
attention.
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